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Branding Objectives: The “Why” Of Visual Identity Design

Brand Image: Has to do with the perception our customers have of us.

“A visual is worth more than thousand words, it is in fact something that conveys an entire story without 

the use of letters”

1.Visual components of the brand help establish a consistent personality for our club. 

2.When we create a style guide for our brand, we basically give a detailed description about what we visual 

identity system is and what it is not. This way we set the standard of our club and no matter who comes and 

goes, people working for Merthyr will know exactly how they are supposed to present us. We can either print 

it out or to save costs we can make an online eBook out of it.

3.The visual identity helps mold the brand personality, which in turn builds the perception of our brand in the 

minds of our customers. So once we know the audience we want to reach, the visuals help us position our 

brand in the market.



Old Branding
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Website Performance & Insights



What do we have?

The website provides 

information to the 

general public, has a 

members section and 

event calendar.

Additionally it allows 

users to see the 

facebook channel, 

download resources 

and creates a platform 

for partners to link to.

Email 

traditionally has 

over a 300% 

conversion rate 

and is essential 

to building good 

communication 

to the general 

public.

Google My 

Business drives 

ORGANIC or 

unpaid traffic to 

our website.

CONNECTED

Allows us to host video 

content, such as BPL Cup, to 

embed on our website.

Owned by Google, this is a 

valuable organic referrer!

Social Media Channels:



Who is visiting the website?

This graph shows that

users are mostly coming via

google / organic searches.

The way these searches have

been made imply that

most of them already

know about Merthyr Bowls Club

- Rather than discovering

us via a search.



What is ‘Organic Traffic’ and why do we want it?

MOST organic traffic flow comes from Google My Business OR from Google Searches.

It is the most ‘trusted’ meaning someone is more likely to click on this search result than a paid advert.

Since we implemented google analytics, it has recorded 6,000 new users.



How are users finding us?

These are the things they type that match 

something on our website: This is where they are coming from:

NOTE: There are NO search terms that relate to 

Corporate Events and Services!



Why do we want traffic to our website?

1. Improve services for customers

2. Ensure a regular pool of new customers find us 

online to ’refresh’ any customers that have 

moved away or no longer want to visit us

3. To add value to a Sponsor Relationship

4. To add business value to Merthyr Bowls Clubs

5. To promote the sport

6. To help run the business efficiently by making 

information available and streamlined

7. To support our Members with easy to find 

information and updates

8. To grow the database, which becomes a part of 

the value of Merthyr Bowls Club.

Dining #2!

Bowls #3!

Groups #4!



Ok so what now?

We need to improve our site content.

Every page needs extra information to help it be found.

For example our Dining Page has hardly any content at all and yet it is our 2nd most visited page.

This will improve our organic ranking, increase user engagement and make Merthyr Bowls Club a more valuable

partner.

We also need more ‘discovery’ visitors to ensure we have a renewing audience.

We should implement regular social media posts and continue to collect emails to grow our database.

We need a 6 – 12 month newsletter schedule which ties in with our events / events calendar.

We should develop a more streamlined system for taking bookings to prevent the HUGE number of emails and

phone calls currently taking up staff time.



Partners / Sponsors

These should be loud and proud!



NEWSLETTER                     FLYERS                         VIDEOS



REVEAL

PREMIER 

SPONSOR

REFERENCE SECTION



*WINNER BEST BOWLS CLUB AUS

MORE THAN
JUST A BOWLS
CLUB

OUT OF 1800 LAWN BOWLS CLUBS IN AUSTRALIA

Come

Experience:

Address: 60 Oxlade Dr, New Farm, QLD 4005 Phone: 07 3358 1291

Barefoot Bowlers “Preferred Venue”

Service levels raved about in Wotif Travel Award

Affordable River Front Dining & Bistro

Experience the "Magic at Merthyr Bowls"
Selected to host BPL Cup | Beautiful setting to just hang out

New Personality for our club 

my Village News



BUILDING SIGNAGE   /  PROPERTY                                   



Proposed  Uniforms
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Proposed  Uniforms

Merthyr Bowls Bucket

Merthyr Caps



T-SHIRTS




